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Agenda

* Target Audiences
* Focus Group Research
* Data Stories Campaign

 Campaign Implementation
throughout Communications Plan

c Q&A
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U.S. Business Target Universe
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There are more than
~ 30 million businesses
in the United States

~ 4 million

receive the

Economic
Census

Respondent
Target
Audience



Priority for communications has always been to reach business audiences
through intermediaries.

 Required due to budget constraints, preferred because they are trusted voices

A

Respondents

Current Surveys
Government Surveys
United States® 2022 Economic Census
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TARGET SEGMENTATION

MSAs Industries

New York Restaurants

Los Angeles Real Estate

) i Doctors’ Offices
Tier 1 Chicago
Dallas Contractors
Miami Construction

Houston Gas & Convenience

Atlanta Technical Services
Boston Child & Elder Care
] Seattle Salons
Tier 2
Denver Insurance
Cincinnati Hotels
Philadelphia Trucking
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Focus Group Findings — Answers = Implications and Actions

Selected Findings

1. Potential respondents are not aware of the Economic “Basically, how many
Census but make good guesses because of the name. companies are in business

The term “census” is connected to people. and a detailed accounting of
where all their money’s

going.”

“A tally of the number of
people like in each
household and statistics
about them, like age, race,
employment, financial
status...”
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Focus Group Findings — Answers - Implications and Actions

792 PET STORES'
Selected Findings g, 92 STORES
$18.9 BILLION IN
DOG AND CAT FOOD
PRODUCTION'

39,593 BUSY

CARPET CLEANING
PROFESSIONALS'

2. While participants liked seeing actual numbers in
previous ads, the lack of photos was deemed “boring”
vs. the other options, and the headline is “buried.” S

Census

“There are no pictures... It’s
not visually appealing, but it is
informative.”

“They have that blurb about
what the economic data is, but
| guarantee you no one's going
to read the fine print...”
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Focus Group Findings — Answers - Implications and Actions

Your Response
Selected Findings Makes A Difference.

3. The “Shapes” campaign, with its story and structure, was -
clearly the favorite ad from all the campaigns. It was

relatable and delivered the information people wanted “I can do what Linda did.”

— why to respond and how to use the data — with
appreciative tone

“This is the first one where they
have taken the time to explain
how it is beneficial.”

“What pulled me in was “Your
response makes a difference.”

United States®
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Focus Group Findings — Answers - Implications and Actions

Selected Findings When
it’s time,

respond
online

What is the
Economic
Census?

Your Response

P4
Census Cénsus 2 | o
$ A N

“We need [the insert.] You have
a lot of people who are, and
please forgive me when | say
this, ignorant to this, like we
have no idea.”

4. Participants would like an insert included with the letter “[The letter, the one that defines
to deliver more information. “Respond online” message it and why] with Linda and her
ranked lowest. example, that’s a good

combination”
United States®
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Focus Group Findings — Answers - Implications and Actions

Selected Findings

United States

Census

CUnited States

“If I had to pick one, I’'m picking
A. Save your ink.”

“I would keep that [industry
data email]... | would want to
look at that again.”

5. Reaction to “Thank You” email was very positive.
Versions with all type and actual data were preferred.

United States®
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Focus Group Findings — Answers - Implications and Actions

Selected Findings

1.
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Potential respondents are not aware of the Economic
Census but make good guesses because of the name.
The term “census” is connected to people.

While participants liked seeing actual numbers in
previous ads, the lack of photos was deemed “boring”
vs. the other options, and the headline is “buried.”

The “Shapes” campaign, with its story and structure,
was clearly the favorite ad from all the campaigns. It was
relatable and delivered the information people wanted
— why to respond and how to use the data — with
appreciative tone

Participants would like an insert included with the letter
to deliver more information. “Respond online” message
ranked lowest.

Reaction to Thank You email was very positive. Versions
with all type and actual data were preferred.

Your Response

Makes A Difference.

Cénsus

What isthe

Your Response

Economic Difference

Census?

e oA
o 1.4
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Creative Direction — From Focus Group Research

“Shapes” campaign Linda ad should be the platform for
final creative campaign development Your Response
Makes A Difference.

Tell relatable data usage stories — but with fewer words By completing the Economic Census,

you help fuel official statistics for the U.S.
economy - data that’s free and available

. . . . . . online for everyone to use.
Show pictures of business people in action vs. just looking s “,C,i 2 e =it s o i . ' ' T

the best location for her new bakery. With
at camera o

industry trends and local-level data, she was

able to open her doors where customers INDUSTRY SALES
were hungry for something new. .

Photo and story need to be the hero of the campaign —
shapes and colors are secondary elements

See the data at census.gov/EconomicCensus.

Feature "Your Response Makes a Difference” and say
“thank you” — appreciative tone.

When data chart is used, refer to actual data

Dark background is preferred, but light background can o
also be incorporated into campaign elements Sk you for yolk responts

United States®
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Tell relatable data
usage stories — but
with fewer words

CUnited States®
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MEET LINDA

Linda used Census Bureau data
to help find the best location for
her new bakery - statistics made
possible by your response to the
Economic Census.

17



Tell relatable data
usage stories — but
with fewer words
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MEET LINDA

Linda used Census Bureau data

to help find the best location for

her new bakery - statistics made
possible by your response to the
Economic Census.

Show pictures of
business people in
action vs. just looking
at camera

Photo and story need
to be the hero of the
campaign — shapes
and colors are
secondary

18



Tell relatable data
usage stories — but
with fewer words

Feature "Your Response
Makes a Difference”
and say “thank you”
— appreciative tone.
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Your response
makes a difference.

MEET LINDA

Linda used Census Bureau data
to help find the best location for
her new bakery - statistics made
possible by your response to the
Economic Census.

Thank you for your response.

Show pictures of
business people in
action vs. just looking
at camera

Photo and story need
to be the hero of the
campaign — shapes
and colors are
secondary

19



Census Business Builder — Local Business Profile
BAKERIES in Montgomery County, Maryland
Sector Code: 311811

Employer Businesses

Includes key statistics for businesses with 1 or more paid employees (Employers) from the 2015 thru 2019 County Business Patterns, 2012 and 2017 Economic Census,
and the 2017 Census of Agriculture. (These variables are related to the Industry selected.)

Refer to actual data.

Name Value
All Employer establishments (Total) 27 0 = - All Employer establishments (Total)
Average employment per employer 10 Q o
Average payroll per employee $19,132 9 20
Population per employer 38,649 % 15
Total employment of employers 258 ol 10
Total annual payroll of employers ($1,000) $4.936 o 5 |
0 1

2015 2016 2017 2018 2019
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Tell relatable data

usage stories — but You r response Show pictures of
with fewer words makes a d iffe rence. business people in

action vs. just looking

Feature ”Your Response MEET LINDA at camera

Makes a Difference”

Linda used Census Bureau data

to help find the best location for | £33 PhOtO and Story need
and sav “thank vou” her new bakery - statistics made R
y .. y possible by your response to the -~ to be the hero Of the
- appI’ECIatIVE tone. Economic Census.

campaign — shapes
Thank you for your response. ‘- ' ’ and COlorS are
secondary

Sector Code: 311811~ Bakeries

Refer to actual data. Montgomery County, MD

All Employer Establishments

50

15 l | '

2015 2016 2017 2018 2079
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2022 Economic Census — Data Stories Campaign IN DEVELOPMENT

Jerome used Census Bureau
data to project hiring needs

for his new construction site.
New York City - Queens County, NY

CUnited States®
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Annie used Census Bureau

data to set salary levels for
her medical staff.

Dallas — Dallas County, TX

Manuel used Census Bureau
data for inventory planning
and shipping projections.

Houston - Hams County, TX

Alex used Census Bureau

~ data to help set sales prices

for new home listings.
Miami = Miami-Dade County, FL

4

Angelo used Census Bureau

| data to find the best location

for his new restaurant.
Chicago — Cook County, IL

Helen used Census Bureau

. data to to secure a small

10

business loan for her shop.
Los Angeles - Los Angeles County, CA

Kevin used Census Bureau

.~ data to help project staffing

needs for next quarter.

Denver - Denver County, CO

Linda used Census Bureau
data to help find the best
location for her new bakery.
Columbus - Franklin County, OH

Paula’s team used Census Bureau
data to set their economic

 development plan for the city.

Atlanta - Fulton County, GA

Benita used Census Bureau
data to help find the best
location for her new shop.

San Juan -~ San Juon Municipio, PR

22
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Respondents’ Journey

advertising campaigns

—

business
outreach

conferences
and events

PIO/ media
relations

OCIAgov
relations

COM marketing
& social media

OSA

ongoing
intermediary
communications

2022-2023 Communications Planning

Intermediaries Respondents|

ABichiences

respondent communications - external

survey
letter

mailing survey
inserts dashboard

RECEIVE
MAILING

[ ] x

|,

GO TO BURN
AUTH CODE

PORTAL

advance
email

respondent communications - portal

welcome

email thank you

HERE

FILL OUT
SURVEY

SUBMIT
RESPONSE

email outbound

reminders calls
portal content follow-up
mailings

\ 4
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WHAT IS THE ECONOMIC CENSUS?

The Economic Census is the U.S.
government’s official 5-year
measure of American businesses
and the economy.

It provides the most comprehensive
data available at the national, state,
and local level, representing all
industries and geographies.

Your response
makes a

difference.

Response is due by March 15, 2023
and is required by law.

FOR MORE INFORMATION, VISIT: FOR MORE INFORMATION, VISIT:

Census.gov/econ Census.gov/econ

Thank you for
your response.

Umted States The 2022
c Economic
r——— Buveau Census
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U.S. Census Bureau
Economic Surveys

The Census Bureau conducts more
than 30 economic surveys each year,
providing official statistics companies
can use:

Monthly and quarterly surveys
have smaller samples and provide
the most timely data available.

Annual surveys have larger samples
and provide the most up-to-date
trend data available

Every five years, the Economic
Census measures all businesses
and provides the most
comprehensive data available

MEET LINDA

Linda used Census Bureau data

to help find the best location for

her new bakery — statistics made
possible by your response to Census
economic surveys.

Local Business Profile
Bakeries — Franklin County, Ohio

Average employment per employer

ey
i

H

2016 2017 2018 2019 2020
Total # employer
28 establishments (2020)

26 K Average payroll
per employee (2020)

26
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{QUE ES EL CENSO ECONOMICO?

El Censo Economico es la medida
oficial del gobierno de los Estados
Unidos sobre los negocios y la
economia americana, provista
cada 5 anos.

La misma provee los datos mas
detallados disponibles a nivel nacional,
estatal y local, representando asi todas
las industrias y geografias.

Su respuesta
hace diferencia.

La respuesta vence el 15 de marzo

de 2023 y es exigida por ley.
PARA MAS INFORMACION, VISITE:

PARA MAS INFORMACION, VISITE:

Census.gov/econ
Census.gov/econ

Gracias por
sSu respuesta.

Umted States The 2022
c Economic
— Buleau Census
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Oficina del Censo
de los Estados
Unidos Encuestas
Econdmicas

La Oficina del Censo realiza anualmente
mas de 30 encuestas sobre la economia,
proporcionando estadisticas oficiales que
las companias pueden utilizar:

Las encuestas mensuales y trimestrales
poseen muestras pequenas y
proporcionan los datos disponibles
mas actualizados.

Las encuestas anuales poseen muestras
mas grandes y proporcionan los

datos disponibles mas actualizados
sobre tendencias en el mercado.

Cada cinco afos, el Censo Econdmico
mide todos los negocios y proporciona
los datos disponibles mas detallados.

CONOZCA A LINDA

Linda utilizé los datos de la Oficina
del Censo para ayudarla a encontrar
la mejor localizacién para su nueva
resposteria—estadisticas que
existen gracias a su respuesta al
Censo Econémico.

Perfil Local del Negocio

Reposterias — Condado de Franklin Ohlo
Promedio de empleo por establecimientos
con empleados

20 4

2016 2017 201@ 2019 2020

2 8 Nimero total de
establecimientos con

empleados (2020)

szsm“ Promedio de némina

por empleado (2020)

28
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What is the
Economic Census?

The Economic Census is the U.S.
government’s official 5-year
measure of American businesses
and the economy.

It provides the most comprehensive
data available at the national,

state, and local level, representing
all industries and geographies.

Response is due by March 15, 2023
and is required by law.

FOR MORE INFORMATION, VISIT:

Census.gov/econ

C United States
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Your response
makes a difference.

Linda used Census Bureau
data to help find the best %
location for her new bakery q
= statistics made possible E

by your response to the

Ecomomic Census. ‘a\

Local Business Profile
Eakeries — Franklin County, ORle
Average employment per employer

A

IME 3T JOW JOE 200

at portal.Census.gowv
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Economic Census
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Census

survey letter

business
outreach

conferences
and events

PIO/ media
relations

OCIAgov
relations

The Economic Census
is mailing out next week

COM marketing
& social media

OSA .
advance email

mailing insert

Respondent Portal | = em]

2022-2023 Communications Campaign

advertising

welcome email

survey

thank you
dashboard

email

i due date . . outbound
reminder calls

portal follow-up
content mailings

account registration / portal sign-in
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